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I have been a graphic designer for over 20 years specialising 
in corporate reporting and other areas of design. 

My main experience has been in design for print including 
annual reports, corporate identity and employee 
communications. Have also worked on many interactive 
projects related to the above. 

In addition, I have worked in print production and client 
liaison on several projects both in the UK and internationally, 
project management, directing corporate videos, writing 
and designing several corporate identity guidelines, 
commissioning photography and illustration and art directing 
photography in the UK and around the world. 

This PDF shows a selection of the brands and identities I have 
designed for clients in the past three years.

My work can also be seen at www.neillittman.com

Specialist areas:
Brand identity
Print design
Corporate reporting
CR and sustainability reporting
Artwork and typesetting
Print production
Digital design



Acton Homeless 
Concern

Identity and branding 
For a charity for the homeless based in 
a church in Acton, West London.

Other materials produced included 
newsletters and fundraising initiatives. 

www.actonhomelessconcern.org

Produced at farraday.com



Actors Collective

Identity and branding 
For actor’s company established 
in 2011

Poster and card for 
performance in August 2011

www.theactorscollective.co.uk

The Actors Collective presents

Unresolved
Voices of Spoon River

The Attic Theatre
Stratford-Upon-Avon
Saturday June 2 – Sunday June 10
Daily at 5pm

(no performance Thursday June 7)

The Spoon River Anthology by Edgar Lee Masters  
gave a voice to the deceased inhabitants of a 
small town in the Midwest. 

Now The Actors Collective is letting them speak 
to us through UNRESOLVED: Voices of Spoon River, 
a unique theatrical journey as part of the 
Stratford Fringe Festival.

If the dead could speak, what would they say? 

The Attic Theatre 
Cox’s Yard, Bridgefoot
Stratford-Upon-Avon 
Warwickshire CV37 6YY

Admission £8 (£6 concessions)
Phone enquiries and 
Ticketline 01789 404600
 
www.coxsyard.co.uk 
www.stratfordfringe.co.uk 

Contact us at 
E theactorscollectiveuk@gmail.com
www.theactorscollective.co.uk



The Association of Gardens Trusts

Identity and branding 

Proposals submitted to a national 
organisation representing 36 
County Gardens Trusts actively 
engaged in conserving, researching, 
documenting and caring for our 
heritage of parks, gardens and 
designed landscapes.
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Barclays Bank.1

Using the new brand identity 

Various projects including 
corporate reporting and employee 
communications.

One interesting aspect was that 
the agency I was working for were 
informed about the new brand 
before we were shown anything 
official yet we had to reflect it in a 
pitch proposal for the Annual Report 
and our ‘guesswork’ turned out to be 
surprisingly accurate compared to the 
identity when it was launched in 2005.



Barclays Bank.2

Brand visual language

Various projects including 
corporate reporting and 
employee communications



Business in the Community

Ways 2 Work and BusinessCycle
Identity, branding and websites for 
travel initiatives.

Produced at farraday.com



BP

Writing Style Guide 
The guide shows the preferred style 
for BP’s corporate reports – in print 
and online – in terms of spelling, 
presentation and formatting. It 
also sets out the way language 
is used to keep communications 
interesting and compelling to their 
many audience groups.

BP writing 
style guide

Keeping our corporate 
reporting communications 
consistent and compelling. 

You can also refer to 
the Oxford English 
Dictionary or the 
Oxford Style Manual if 
you’re in doubt about a 
particular point.

When 
in doubt

Full stops

Insert a single, not double, 
space a�er a full stop before 
starting the next sentence. 
See Abbreviations on page 12. 

Don’t 
abbreviate

Don’t abbreviate
Commonly used words
Monday (not Mon)
August (not Aug) 
Lubricant (not lubes)
Communications (not comms)
See Dates on page 14. 



Geraldine Brennan

Website and identity for freelance 
journalist and editorial consultant

www.geraldinebrennan.com



Copyandprint.co

Website and branding for specialist 
print company

www.copyandprint.co



Name and  creation of brand 
identity for in house creative team. 

Included various applications both 
online and in print and sub branding 
for internal projects.

These projects were produced 
during a 6 month period when I 
was acting as mentor and Creative 
Director to members of the in house 
design team.

Creative London  
(Booz & Co)



Brands for eBay’s internal use 
including eWIN which is the support 
network for its female employees. 

The objective was to encourage 
women to engage in initiatives 
aimed at promoting their 
development within the organisation.

Produced at farraday.com

eBay.1

l
Be in the know  



eBay.2

Employee engagement programme

Produced at farraday.com



Freshfields

Quarterly banner for ‘This Week’ 
e-newsletter to employees

Produced at farraday.com



Geri Gold

Website and branding for 
actress promoting and 
performing shows in London 
and Edinburgh

www.gerigold.co.uk



GMC Property Services

Identity for handyman and 
property maintenance services GMC property 

& handyman 
services

*10% discount received on all jobs over £100, offer does not  
  include any materials purchased, valid on labour only. 

  Offer valid until 28th February 2011.

Professional, friendly and reliable service. 
No job too small. 
Free no obligation quote.

Call now:
01483 419 751
07769 933 206
channellgeorge@gmail.com

Special offer:
New customers receive 
a 10% discount*

GMC property 
& handyman 
services

GMC Property Services AW18 01 11.indd   1 19/01/2011   09:06



Hanson

Branding and full identity program

For one of the world’s largest 
producers of materials for the 
construction industry.



The Infinite Gallery

Brand identity

For a business reproducing paintings 
and artwork from galleries for home 
and business use.

Light paintings created by Fabian Bowes-Richley



London Business School

Logo and full identity program 

Logo designed in 2001 and 
fully implemented with further 
branding in 2004.



MDV

http://mdvconsulting.co/

Brand identity and website for 
Leadership and talent consulancy 
firm.

Optimised to work responsively on 
different media.

Produced at farraday.com

Leadership and talent consultants

We’re trusted by world-
leading organisations to 
solve their human 
resources challenges. 

MDV Consulting are 
leadership and talent 
consultants.

We save you money and 
add value to your business, 
through our assessment, 
development and talent 
consulting services.

Our new website is coming soon. 

In the meantime, please contact Mike Vessey on [contact details] 
to find out how we can help you.

Applying our brand

Simplicity and clarity are key to our communication style.

This page shows a selection of items produced with our 
brand identity to demonstrate the flexibility of our approach.

MDV
Leadership and talent consultants

T + 44 (0)207 731 1234
E  info@mdvconsulting.co

www.mdvconsulting.co

Company registration: 8842526

VAT registration 0000000

Mike Vessey 
BA (Hons), FCIPD

T + 44 (0)207 731 1234
E mike@mdvconsulting.co    
M + 44 (0)787 067 3816  

MDV
Leadership and talent consultants

 
www.mdvconsulting.co

Assessment  •  Development  •  Talent Consulting
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THE NEAREST TUBE STATION IS LEICESTER SQUARE.  LEAVE BY EXIT 3 
AND TURN RIGHT. WALK UP CHARING CROSS ROAD AND TAKE THE 2ND 
TURNING ON YOUR RIGHT INTO LITCHFIELD STREET.  THE ENTRANCE 
TO THE RESTAURANT IS AROUND THE LEFT HAND CORNER ON WEST 
STREET, OPPOSITE ST MARTIN'S THEATRE.
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THE CLUB AT THE IVY 
1-5 West Street, London WC2H 9NQ

10 April 2014   18:00 to 21:00

Drinks and canapés will be served
RSVP Katie@MDVconsulting.co
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We would be delighted if you would join us
as we launch our new leadership consultancy

Leadership and talent consultants

Merchant Development

Shift – people manager sales 
transformation network

Leadership and talent consultants

02 02 2014 MDV. confidential

Mike Vesse  April 2014

Assessment  •  Development  •  Talent Consulting

MDV 02 2014

Leadership and talent consultants

Our brand guidelines
This guide is a brief introduction to our brand identity 

and shows the key elements that MDV use on print and 

digital applications.



Mouse (AKA Mike Laslett-O’Brien)

Book cover designed for a light 
hearted account of life on the 
road and rock ‘n’ roll in the 60’s

Mouse was a roadie for well 
known bands. His mother, Rhaune, 
started the Notting Hill Carnival.

Illustration: John Timlin

Website and merchandise by 
Eamon Brennan.

Book to be published 
Autumn 2014



Nubix

Branding and website 

Technology services and 
support company

www.nubix.co.uk



Pharmacy Voice

Branding and identity 

The national organisation 
representing pharmacists in 
the UK.

www.pharmacyvoice.
com

Pharmacy Voice



POET

Website and brand identity 

Organisation promoting opera 
for schoolchildren. Site includes a 
content management system to 
update the programme of events

www.poetopera.com

POET
PAVILION OPERA EDUCATIONAL TRUST



Prime features agency

Logo, identity and website 

Freelance journalist starting up 
a news features agency.

“A little bird told me”

www.primefeaturesagency.com

Real people, real stories

T  01689 898 211
M 07523 395 559
E  primefeaturesagency@btconnect.com
W www.primefeaturesagency.com

Real people, real stories

Tracy Gayton



Prisoners of Conscience

50th Anniversary logo

Originally established in 1962 
as the relief arm of Amnesty 
International, they are a 
separate charity and the only 
agency in the UK making 
grants specifically to prisoners 
of conscience - individuals who 
have been persecuted for their 
conscientiously-held beliefs, 
provided that they have not 
used or advocated violence.

www.prisonersofconscience.org



Regester Larkin

Logo, identity and website 

Regester Larkin are an 
international reputation 
strategy and management 
consultancy.

www.regesterlarkin.com

Produced at farraday.com



Scarlet Thread

Logo, identity and website for theatre 
company

www.scarletthreadproductions.com



Mike Laslett-O’brien AKA ‘Mouse’

Zeitgeist 66

Poster and graphics for an event 
at The Tabernacle Theatre, Notting 
Hill, London to promote the first ever 
concert by Pink Floyd in London in 
September 1966.

Poster printed in four colourways

www.zietgeist66.com 

THE TABERNACLE
Talbot Road, Notting Hill W11

23.3.12 
Tickets via The Tabernacle 
Telephone 0207 221 9700 
www.tabernaclew11.com

Ticket price £20
Concessions for students/seniors

 
A Mouse-Muse Fantasy & Electric    Nick 

Graphics Neil    Website Eamon

TURN UP, TUNE IN & FREAK OUT

Degrees ❦ Dustaphonics
Psychedelic lightshows, poetry, 

actionart; plaque
exhibition of related posters

spontaneous serendipity

ON 30.9.66 PINK FLOYD 
PLAYED ALL SAINTS HALL, GIVING 

BIRTH TO U.K. PSYCHEDELIA. 
THIS IS A 2012 CELEBRATION 

OF THAT MAGIC SPIRIT

ON 30.9.66 PINK FLOYD 
PLAYED ALL SAINTS HALL, GIVING 

BIRTH TO U.K. PSYCHEDELIA. 
THIS IS A 2012 CELEBRATION 

OF THAT MAGIC SPIRIT

On 30.9.66 Pink Floyd 
played All Saints Hall, 

giving birth to U.K. Psychedelia. 
This is a 2012 Celebration 

of that magic spirit



Logos 1990-2013



Neil Littman
94 Vicars Moor Lane 
London
N21 1BN

020 8360 6099
077 8557 1185

nlittman@dircon.co.uk
www.neillittman.com

Contact details




