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Client list

Acton Homeless Concern
Actors Collective

The Association of Gardens Trusts
Barclays Bank

BP

Copy and Print.co
Geraldine Brennan
Creative London
Deloifte

eBay

Empac

Freshfields

GMC Property services
Hanson

The Infinite Gallery
London Business School
MDV

Nubix

Pharmacy Voice

Prime Features agency
Scarlet thread

Sinclair Pharma



Neil Littrnan
branding portfolio:05_2014

| have been a graphic designer for over 20 years specialising
in corporate reporting and other areas of design.

My main experience has been in design for print including
annual reports, corporate identity and employee
communications. Have also worked on many interactive
projects related to the above.

In addition, | have worked in print production and client
licison on several projects both in the UK and internationally,
project management, directing corporate videos, writing
and designing several corporate identity guidelines,
commissioning photography and illustration and art directing
photography in the UK and around the world.

This PDF shows a selection of the brands and identities | have
designed for clients in the past three years.

My work can also be seen at www.neillifttman.com

Specialist areas:

Brand identity

Print design

Corporate reporting

CR and sustainability reporting
Artwork and typesetting

Print production

Digital design



Identity and branding

Acton
Homeless
Concexn

Advice - Support - Hope

Our mission is to provide
and for
those who need shelter

and
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Actors Collective

Identity and branding
For actor’s company established
in 2011

Poster and card for
performance in August 2011

www.theactorscollective.co.uk

THE ACTORS
COLLECTIVE

Exploring life’s truths
through theatre and film

ihe Actors Collective presents

NRESOILVED

Voices of Spoon River
If the dead could speak, what would they say?

The Aftic Theatre
Stratford-Upon-Avon

Saturday June 2 - Sunday June 10
Daily at 5pm

(no performance Thursday June 7)

esSpoon River Anthology by Edgar Lee Masters
Cox's Yard, Bridgefoot
Stratford-Upon-Avon
Warwickshire CV37 6YY

Admission £8 (£6 concessions)

Phone enquirles and
Ticketiine 01789 404600

Contact us at

The Actors’ Collective presents

UNRESOLVED
Voices of Spoon River

Abney Park Cemetery
Stoke Newington High Sireet
London, N16 OLH

August 20.27

daily at 7.30pm




The Association of Gardens Trusts

Identity and branding

Proposals submitted to a nationall
organisation representing 36
County Gardens Trusts actively /
engaged in conserving, researching, /-
documenting and caring for our
heritage of parks, gardens and
designed landscapes.

ASSOCIATION OF
GARDENS TRUSTS

€,
¥'

CONSERVING GARDEN HERITAGE

ag

ASSOCIATION OF GARDENS TRUSTS

CONSERVING GARDEN HERITAGE

ASSOCIATION
of GARDENS TRUSTS

CONSERVING GARDEN HERITAGE

CONSERVING GARDEN HERITAGE




Barclays Bank. 1

Using the new brand identity

W BARCLAYS

Welcome to the Future

Various projects including
corporate reporting and employee
communications.

One interesting aspect was that
the agency | was working for were
informed about the new brand

before we were shown anything
official yet we had to reflect it in a
pitch proposal for the Annual Report
and our ‘guesswork’ turned out to be
surprisingly accurate compared to the
identity when it was launched in 2006.

¥ BARCLAYS I AenAmRO ¥ BARCLAYS

Questions and Answers
for Shareholders

Bér‘c!é\yg Capital Equity
Participation Plan

@ BARCLAYS

§ BARCLAYS

Barclays PLC Notice of Meeting 2006

Annual
General
Meeting

2
A
B

Building
the best bank
in the UK
£77.6bn £65.5bn

6 =S .

Group Chief Executive’s review -~ 1

Enhancing
operational
excellence




Barclays Bank.2

Brand visual language

Various projects including
corporate reporting and
employee communications

W BARCLAYS
COMMERCIAL

Why risk matters

Protect

Challenge

Improve




Business in the Community

Ways 2 Work and BusinessCycle
ldentity, branding and welbsites for
fravel inifiatives.

Produced at farraday.com

Iousinesscycﬁe

ways@work

Become a
member!

WAy i - STIATAT WAYA D wark

ways@work

Home What Is It Why do it

November 8 ‘Gat Britaln
Cxcling’ Call for Evidence

How to do it Who does it

Award

waya2eork Confarence
irite up and gresent

Anywhers Warking
‘sampaion launched




BP

Writing Style Guide

The guide shows the preferred style
for BP’s corporate reports - in print
and online - in terms of spelling,
presentation and formatting. It
also sets out the way language

is used to keep communications
interesting and compelling to their
many audience groups.

BP writing
style guide

Keeping our corporate
reporting communications
consistent and compelling.

When

in doubt

You can also refer to
the Oxford English
Dictionary or the
Oxford Style Manual if
you're in doubt about a
particular point.

Insert a single, not double,
space after a full stop before
starting the next sentence.

See Abbreviations on page 12.

Don't

abbreviate

Don't abbreviate

Commonly used words
Monday (not Mon)

August (not Aug)

Lubricant (not lubes)
Communications (not comms)
See Dates on page 14.



Geraldine Brennan

Website and identity for freelance
journalist and editorial consultant

www.geraldinebrennan.com

Geraldine B
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Geraldine Brennan
Editorial services and consultancy
40 Sumatra Road

West Iampstead

London NWa 1PT

1+ n2oT 451 3146 .
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Copyandprint.co

Website and branding for specialist
print company

www.copyandprint.co

copyandprint.co

home
< la-

IF you can think it, we can print it

It's simple - everything reloted 1
fo print is what we do. . -

From brochures to business

esentations,
tenders folders, fiyers, pocke!
diries. T-shirts, note pads
menus. stationery packs.

Cantact Us
[ L5 L 68 et e copyanpret corcoas Contact s bt < lfa-
e [T B NCTCOAR Router  ADGL Broadsa. Il Sanices  Wome - Farra. apoimt Site  Yaukendit O e Sharing  Microsaft L. Webi Access  Ceraldine Bramnan

so®
I,.

T J .
copyancprint.cc

Please call free or email us to discuss bringing
your project fa life.




Creative London
(Booz & Co)

Name and creation of brand
identity for in house creative team.

Included various applications both
online and in print and sub branding
for internal projects.

These projects were produced
during a 6 month period when |
was acting as mentor and Creative
Director to members of the in house
design feam.

creative.

Core skills creative.london
Art direction
Branding

Design

Interactive

Video

Campaigns
lllustration
Animation
Presentalions
Information graphics

london

y g 3 Works with precision

John.timlin@booz.com




eBay.]

Brands for eBay’s internal use
including eWIN which is the support
network for its female employees.

The objective was to encourage
women to engage in initiatives
aimed at promoting their
development within the organisation.

Produced at farraday.com

eWIN'

Creating great careers
for women at eBay Inc

tblive

Bein the know

anagers

Building confidence in

your

Say’)

N @ebay.com




Employee engagement programme =
; DE\MEHT

REDEFINING REDEFINING
SERVICE GROWTH

REDEFINING
SERVICE




Freshfields
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Quarterly banner for ‘This Week’ @
e-newsletter to employees l 1 S

Produced at farraday.com
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Geri Gold

Website and branding for
actress promoting and
performing shows in London
and Edinburgh

www.gerigold.co.uk

i

|

Moments with

Geri Gol

r Make them your own

D ——

Camden Solo Festival

July 27 2012 8.30pm at The Lord Stanley,
51 Camden Park Road, London HW1 9BH
£7 (£6 concassions).

Reserve tickets on info@solofestival.net
or 07966 597190 and pay on the door.

=

Geri Gold: where do we begin?

‘We all know that Geri was plucked from obscurity to star as the feisty single
mum heroine of the much-loved soap, Mersey Crescent. The trials and
triumphs of Geri and her cherished little girl Kelly (not so little now!) kept
viewers hooked until . . . Today we share Geri Gold's vision through her
Moments with Geri Gold product range, but what do we really know about her?
Questions from adoring fans help to shed light.

: Geri, tell me about how you met the Beatles and what they did with
your products!
Geri says: Well, of course 1'm quite a bit younger than the Beatles (my playing
age 15 25, which | attribute to my Wake Up With Geri regime), although | was
delighted that at least three of them came to the Royal Command Performance
to celebrate Mersey Crescent’s 1,000th episode. But of these four luvily Liverpool
lads | have to say John is my favourite. He bought Yoko the full range of
Surrender to Geri last Christmas and | was deeply touched when he penned

. “Imagine there’s no Geri”, just for me.

(i ssks: Gerd, | am i in ing a rep: ive | use your
oducts all the time! Chill with Geri is my fav! Also can | have your autograph
pleassseeee??! X
Geri says: Carla, you are ong in a million: that's the number of people who have
asked me if they can share the Moments with Geri Gold vision. Few are chosen,
but they are always the ones who send me their credit card details on Facebook.
For autographs, the same strict selection procedures apply. So, Carla, if you are
unlucky this time don't think badly of yourself. You are still a very special being
and the universe loves you.

Luiz asks: I wanted to ask Geri about the loves in her life, | have been a fan for
ever such a long time and have seen her go through so many... erm...shall we
say 'testing' times and wondered how she coped?

Geri says: Luiz, that is certainly an upfront question. I'm pleased to say that all
the tests | have ever had have delivered a very satisfactory result. So nothing to
‘cope’ with, at all, actually. Thank you for your concemn. What goes on in the
celebrity trailer stays in the celebrity trailer, that’s what we consummate
artistes say,




GMC Property Services

Identity for handyman and
property mainfenance services

GMC property
& handyman
services

GMIC property
& handyman
services

Professional, friendly and reliable service.
No job too small.
Free no obligation quote.

Call now:

01483 419 751

07769 933 206
channellgeorge@gmail.com

Special offer:
New customers receive
a 10%discount”

*10% discount received on all jobs over £100, offer does not
include any materials purchased, valid on labour only.

Offer valid until 28th February 2011.



Hanson

Branding and full identity program

For one of the world’s largest
producers of materials for the
construction industry.

El-lal'nm::l'l ‘r"“
‘ Princeton Quarry ﬁ;

—— (]l ) BH

Thind lovel

Welcome to
Princeton Quarry

1 Location name ksideri Giotask bold
exior: bk

2 Telophone number or welcome k0 ks Groiesk ey
cor black

3 Caution wording Akidens Grobesk botd
oks; weite on Mansen Minaral Bhue

4 Oirsction and Information wording Aksidans Gretes seguler
cls; ke o0 Harsor Minoral Blue

24 Hanson ently Gudeines vehicies (]2l ) BOIH

Hanson De Vreese & D'Hoore mixer vehicle

500 logo
Drum axis

Logos positioned parallel to drum axis

Logo is scaled to match drum size

500mm logo on wehicle front
Size of logo on front should
match door logo if possible
(Can be reduced to 450mm min
if space is insufficient)

: |
Hanson logo on vehicle front H[[f AT J
may use minimum one square of ¥ _—«d
"Marque' safely area if necessary o s | on

(Preferred area = two squares)




Brand idenfity

THE THE
INFINITE INFINITE

GALLERY
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London Business School

Logo and full identity program

Logo designed in 2001 and
fully implemented with further
branding in 2004.

London
Business

School

ude.nt_
Association

At London Business School

London
Business
School

B Alumninews

P

London

Business o . )
Bringing our Vision to life
through clearer communication

We need to communicate with clarity and create 3
Taok worthy of a pre-oinent global business school.
‘This display shows haw we plan 10 achieve this.

Qur Vision

Strength through unity
London advantage
GLOBAL BUSINESS SCHOOL

Develoging our global
business cepabilities

....

London Business School

WE
Vo

T

. HEEEBCEC




MDV

http://mdvconsulting.co/

Brand identity and welsite for
Leadership and talent consulancy
firm.

Optimised to work responsively on
different media.

Produced aft farraday.com

Leadership and talent consultants

MDV Consulting are leadership and talent
consultants.

The competition for scarce talent has never been
greater. Organisations increasingly recognise the
rewards —and the risks of getting it wrong.

LEADERSHIP AND TALENT CONSULTANTS

Applying our brand

Simplicity and clarity are key to our communication style.

This page shows a selection of items produced with our

brand identity to demonstrate the flexibility of our approach.

MDV 02 2014

a

Shift - people manager sales
transformation network

v

v

Leadership and talent consultants




Mouse (AKA Mike Laslett-O’Brien)

Book cover designed for a light
hearted account of life on the
road and rock ‘n’ roll in the 60°s

Mouse was a roadie for well
known bands. His mother, Rhaune,
started the Notting Hill Carnival.

lllustration: John Timlin

Welbsite and merchandise by
Eamon Brennan.

Book to be published
Autumn 2014

DUNGIGGIN - THE BOOK

MERCHANDISE




Branding and welbsite

What wa 8 Our parvicon Technoiogy pariners

NUBIX

IT services and support

IT Support Mubix suppart -A‘W st
on degland reactive care total care

Technology partners

Bringing you IT solutions from leading suppliers




Pharmacy Voice

Branding and identity

The national organisation
representing pharmacists in
the UK.

www.pharmacyvoice.
com

PharmacyVoice

Speaking up for community pharmacy

s
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PharmacyVoice

Speaking up for community pharmacy

Sarah White

38-42 St Peter’s Street
St Albans, AL1 3NP
T 08447364204
M 07920 203 051
E info@pharmacyvoice.com
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PharmacyVoice

Speaking up for community pharmacy

Cur mission and values

’ Our mission Our values
e Siartnecy Wien = e vokce effectivsly Ambitious
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www.pharmacyvoice.com

One voice effectively
representing community p
pharmacy owners as respected -
partners in healthcare delivery.
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POET

Website and brand identity

" Google Search

Organisation promoting opera f only geacch POET
for schoolchildren. Site includes a
content management system to
update the programme of events At pr— Sponsorship and Funding — New Gt

2]
www.poetopera.com 1 fﬂ

“The pert forme:r. n e.mnhou\ﬁ’ﬂl tﬂ:e ﬁ

children botfiid Lgand-aflg‘the{
PAVILION OPERA EDUCATIONAL TRUST

performance

Dr.Triiplett's Primary Schog

2 POET works with Directors
Pavilion Opera is an internationally renowned d = s of Bducstson and Tocal

travelling opera company providing corporate and i z ! - Councils in a three year
private performances around the world. Sinee 1992 S - 1 programme with each
additionally it has provided a unique educational ' . Education Authority more>
experience through the inception of the Pavilion Opera i
Educational Trust (POET).

Our mission is to bring opera to young children (aged 9

to 10) and by doing so give them the opportunity to | of The Barber as l!ul
experience live, a type of performing art which they opera. "Lasfiil

would otherwise never encounter. Since its formation in childrenfwill delightin .k




Prime features agency

Logo, identity and welbsite

Freelance journalist starting up
a news features agency.

A liftle bird told me”

www.primefeaturesagency.com

Prime

features agency

Real people, real stories
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features agency

Real people, real stories

Tracy Gayton

.

T 01689 898 211

.M 07523 395 559

. .
E primefeaturesagency: ect;€0
W www.primefeaturesagency. _
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Prisoners of Conscience

50th Anniversary logo

Prisoners of
Conscience
oo iy opiones Appeal Fund

have been persecuted for their i ’
Attt he 50 years of supporting the world’s bravest people

provided that they have not
used or advocated violence.

Originally established in 1962
as the relief arm of Amnesty
International, they are a
separate charity and the only
agency in the UK making

www.prisonersofconscience.org

Homepage | Prisaners of Conscience

*\ Prisoners of
Conscience
Appeal Fund

560/y0an 5 PupgRIIIG o WS Branvest pROAY

HOME ABOUT POC WHAT WE DO SUPPORT POC GRANTS CONTACT US EMAIL SIGNUF

NEWS & ALERTS &

Whai fype of gmnts am availabie?

Howi e | mpty’?

Funid thwn ntoriens of woin of this peopie we
e heped




Regester Larkin

Logo, identity and website R EG E ST E R R EG E ST E R R EG E ST E R

Sogert ot LARKIN LARKIN LARKIN
strategy and management E N E R G Y H EAI_TH CAR E

consultancy.

www.regesterlarkin.com

Produced at farraday.com

[i| REGESTER
LARKIN

ABOUT US  GLOBAL LOCATIONS  CAPABILITIES PERIENCE (NSIGHTS WORANG WITH US  CONTAGT U5

GLOBAL LOCATIONS CARABRLITHES INOUSTRIES EXPERIENCE INSIOHTE WORKING WITH US CONTAST U8
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INTERMATIONAL UPDATE
Reguntar Larkin opans
Houston office

ey 7007




Logo, identity and welsite for theatre

company

carlet T

hi'eu\,.

Productions

: carlet Thread

The Threaded Web

Scarlet Thread Productions

Our company alms to link up multi-
Interdisciplinary artists, who share
acreative philosophy.

The main values of the company are based on
collaboration and ensemble work

skills, bullding international rela

and creating fresh re, igorating works,
which push both the artists and the
audlence's boundaries In both theatre and
filrm. The company was formed at the end of
2010. MORE>

Searlat Pro




Mike Laslett-O’brien AKA "Mouse’

Zeitgeist 66

Poster and graphics for an event ol

at The Tabernacle Theatre, Notting [TV
Hill, London to promote the first ever / ¢ 6 rlN}‘

concert by Pink Floyd in London in ﬂl““ ‘ -
/4' ‘$$ \\\ “ K. fﬁfi‘m 0}‘ 2

September 1966. I]i /
“\x\‘ \\\\\\ Mﬁli if/,;/,%

(A 0
DEGREES DUSTADH(WI’CS
D.SYCHEDE_LIC LIGHTSHOWS, POETRY,
J/ACTIONART. PLAQUE

EXl‘llBlTlON OF - RELATED DOSTEP? 9%

SPONTI\NEOUS SEDENDIDIT)Y AN

THE TABERNACLE
Talbot Read. Rotting*hill Wll

23.3.12°

Tickets via The Tabernacle
Telephone 0207 221 9700
www.fabernaclewll.com

.sll
Poster printed in four colourways

www.zietgeist66.com

Open the door's
0, your mind -

and let your;

SCNSEs. aWth .

Ticket price 820

Concessions for students/seniors

Z
a.00dSe-MUSE FADTASY & ELECTRIC QZ;I'HCH
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Logos 1990-2013

ways@work

0\ APV

BBA

GROUP

CRESVALE

PrintCiti TATE 1 LYLE - “bmxechmg
‘ DLA PIPER bUSinesscyCﬁ’e @k Link foundation BRITANNYLBECKON S

§

carlet Thread

¢ ___— Productions

Prisoners of
‘\ Conscience
& Appeal Fund

50 years of supporting the world’s bravest people

PharmacyVoice

Speaking up for community pharmacy

Empac®

European Metal Packaging




Contact details

Neil Litman

94 Vicars Moor Lane
London

N21 1BN

020 8360 6099
077 8557 1185

nlittman@dircon.co.uk
www.neilliffrnan.com





